          


  
 
 
 
       


  
 
 
 
 
  
        Privacy Policy
 
 
   legal disclaimer
 
 
 
 
 
        TERMS OF USE
 
 
   By accessing this web site, you are agreeing to be bound by these web site Terms and Conditions of Use, all applicable laws and regulations, and agree that you are responsible for compliance with any applicable local laws. If you do not agree with any of these terms, you are prohibited from using or accessing this site. The materials contained in this web site are protected by applicable copyright and trade mark law.
 
 
   PLEASE CAREFULLY REVIEW THE TERMS OF USE OF THIS SITE.
 
 
   As your use of the site will indicate your acceptance of these terms, do not use the site if you do not agree to be bound by these terms. We may periodically change the terms, so please check them from time to time as your continued use of the site signifies your acceptance of any changed items.These terms incorporate and include our Privacy Policy and any other guidelines or disclaimers that may be posted on the site.
 
 
   COPYRIGHT AND TRADEMARK.
 
 
   Unless otherwise noted, all materials on this site are protected as the copyrights, trade dress, trademarks and/or other intellectual properties owned by Cameron Herold Enterprises Inc., dba Cameron Herold and/or its subsidiaries and affiliates or by other parties that have licensed their material to Cameron Herold.
All rights not expressly granted are reserved.
 
 
   PERSONAL USE.
 
 
   Your use of the materials included on this site is for informational and shopping purposes only. You agree you will not distribute, publish, transmit, modify, display or create derivative works from or exploit the contents of this site in any way. You agree to indemnify, defend and hold harmless Cameron Herold from and against all liability and costs (including attorney fees) incurred in connection with, relating to or arising out of your breach of these terms, your unauthorized use of material on the site or your use of the site. You acknowledge that the unauthorized use of the contents could cause irreparable harm to Cameron Herold and that in the event of an unauthorized use, Cameron Herold shall be entitled to an injunction in addition to any other remedies available at law or in equity. You agree to cooperate fully as reasonably required in the defense of any claim. We reserve the right to assume the exclusive defense and control of any matter subject to indemnification by you.
 
 
   FEEDBACK AND SUBMISSIONS.
 
 
   If you do submit material, and unless Cameron Herold’s indicates otherwise, you grant Cameron Herold and its affiliates a nonexclusive, royalty-free, perpetual, irrevocable, and fully sub-licensable right to use, reproduce, modify, adapt, publish, translate, create derivative works from, distribute, and display such content throughout the world in any media. You grant Cameron Herold and its affiliates sublicensees the right to use the name that you submit in connection with such content, if they choose. You represent and warrant that you own or otherwise control all of the rights to the content that you post; that the content is accurate; that use of the content you supply does not violate this policy and will not cause injury to any person or entity; and that you will indemnify Cameron Herold or its affiliates for all claims resulting from content you supply. Cameron Herold has the right but not the obligation to monitor and edit or remove any activity or content. Cameron Herold takes no responsibility and assumes no liability for any content posted by you or any third party.
 
 
   JURISDICTION.
 
 
   Any dispute arising from these terms shall be resolved exclusively in the Province of British Columbia.
 
 
   Privacy Policy
 
 
   Below is our privacy policy governing our use of information gathered about you (“Information”).
Although we are committed to maintaining your confidence and trust in all of our activities with you, this Privacy Policy does not govern our collection of data through channels other than this Site. If you have any questions about this privacy statement or the content and practices of our web site, please feel free to contact us at info@cameronherold.com. 
 
 
   INFORMATION WE COLLECT
 
 
   We collect Information when you register to access and use certain portions of the Site. We also collect Information from you that is necessary to identify you and to process and fulfill your requests for information or service. We also may set and access “cookies” on your computer. A cookie is a small piece of data, which often includes an anonymous unique identifier, that is set to your browser from a web site’s computers and is stored on your computer’s hard drive. We use these cookies to keep track of your movements on the Site so we can customize content for your review. Although you may configure your Internet web browser not to accept cookies, you will not be able to access all features of the Site if you disable our ability to use cookies on your browser.
 
 
   OUR USE OF YOUR PERSONAL INFORMATION
 
 
   We use information collected from users in order to make the Site more useful and to respond to your queries, to inform users of new promotions, products and services offered by us, to improve our level of service, and to provide notifications regarding the Site and our products and services. We restrict access to your Information to those in our organization who require access in order to provide the Site, information and services to you. We also may share your Information with the following entities: – Our affiliated companies; – Unaffiliated service providers with whom we may subcontract, including web site hosting companies, fulfillment companies, payment processing companies, and other third party service providers; and – Government agencies and law enforcement officials, when required to do so to respond to subpoenas, court orders or legal process, or to establish or exercise or legal rights or defend against legal claims.We also reserve the right to share Information with other organizations in the following situations: – As permitted by law in order to investigate, prevent, or take action regarding illegal activities, suspected fraud, violation of our intellectual property rights, situations involving potential threats to the physical safety of any person, violations of the Site’s Terms of Use or other agreements, or otherwise as required by law; – When we have your consent to do so; and – When we need to share Information to provide any product or service you have requested;We also may use your IP address and information about the web pages you visit to gather broad demographic information, interests and behavior so that we may better understand our Site users. This Information may be used, for example, to analyze and improve our Site design and functionality. We may share aggregated demographic, product usage, or traffic pattern information for marketing purposes with other organizations, but these statistics will not include information that identify you personally.
 
 
   BUSINESS TRANSFER
 
 
   As we continue to develop, we might sell or buy the assets of similar companies. In such transactions, customer and user Information generally is one of the transferred business assets. Also, in the event that we or substantially all of our assets are acquired, such Information may be one of those transferred assets, and we reserve the right to buy or sell such assets.
 
 
   OPT-OUT POLICY 
 
 
   When you provide Information via our web site, we may use the Information to occasionally notify you about special promotional programs and other valuable services we offer. If you prefer that we not contact you in this manner, we will promptly remove you from our mailing list at your request. Please send any such request to the address listed below.
 
 
   HOW TO REVIEW AND UPDATE YOUR INFORMATION
 
 
   You may e-mail us with changes to your information and contact preferences by contacting us at info@cameronherold.com .
SECURITY
We use a variety of standard protections to maintain the security of your online session. Although the Site has security measures in place to protect against the loss, misuse and alteration of Information under our control, we cannot guarantee that such security measures will be sufficient, will not be breached, and that your Information may not be disclosed or otherwise accessed in any unauthorized manner. Certain Information may be transmitted to you by electronic mail. Although it may be illegal to intercept or disclose these messages, these transmissions are not secured.
 
 
   CCPA Privacy 
 
 
   Your Rights under the CCPA
Under this Privacy Policy, and by law if You are a resident of California, You have the following rights:
The right to notice. You must be properly notified which categories of Personal Data are being collected and the purposes for which the Personal Data is being used.
The right to access / the right to request. The CCPA permits You to request and obtain from the Company information regarding the disclosure of Your Personal Data that has been collected in the past 12 months by the Company or its subsidiaries to a third-party for the third party’s direct marketing purposes.
The right to say no to the sale of Personal Data. TYou also have the right to ask the Company not to sell Your Personal Data to third parties. You can submit such a request by visiting our “Do Not Sell My Personal Information” section or web page.
The right to know about Your Personal Data. You have the right to request and obtain from the Company information regarding the disclosure of the following:
 
 
   	The categories of Personal Data collected
	The sources from which the Personal Data was collected
	The business or commercial purpose for collecting or selling the Personal Data
	Categories of third parties with whom We share Personal Data
	The specific pieces of Personal Data we collected about You

 
 
   The right to delete Personal Data. You also have the right to request the deletion of Your Personal Data that have been collected in the past 12 months.
The right not to be discriminated against. You have the right not to be discriminated against for exercising any of Your Consumer’s rights, including by:
 
 
   	Denying goods or services to You
	Charging different prices or rates for goods or services, including the use of discounts or other benefits or imposing penalties
	Providing a different level or quality of goods or services to You
	Suggesting that You will receive a different price or rate for goods or services or a different level or quality of goods or services

 
 
   Exercising Your CCPA Data Protection Rights
In order to exercise any of Your rights under the CCPA, and if you are a California resident, You can email or call us or visit our “Do Not Sell My Personal Information” section or web page.
The Company will disclose and deliver the required information free of charge within 45 days of receiving Your verifiable request. The time period to provide the required information may be extended once by an additional 45 days when reasonable necessary and with prior notice.
Do Not Sell My Personal Information
We do not sell personal information. However, the Service Providers we partner with (for example, our advertising partners) may use technology on the Service that “sells” personal information as defined by the CCPA law.
If you wish to opt out of the use of your personal information for interest-based advertising purposes and these potential sales as defined under CCPA law, you may do so by following the instructions below.
Please note that any opt out is specific to the browser You use. You may need to opt out on every browser that you use.
Website
You can opt out of receiving ads that are personalized as served by our Service Providers by following our instructions presented on the Service:
 
 
   	From Our “Cookie Consent” notice banner
	Or from Our “CCPA Opt-out” notice banner
	Or from Our “Do Not Sell My Personal Information” notice banner
	Or from Our “Do Not Sell My Personal Information” link

 
 
   The opt out will place a cookie on Your computer that is unique to the browser You use to opt out. If you change browsers or delete the cookies saved by your browser, you will need to opt out again.
Mobile Devices
Your mobile device may give you the ability to opt out of the use of information about the apps you use in order to serve you ads that are targeted to your interests:
	“Opt out of Interest-Based Ads” or “Opt out of Ads Personalization” on
Android devices
	“Limit Ad Tracking” on iOS devices

You can also stop the collection of location information from Your mobile device by changing the preferences on your mobile device.
Your California Privacy Rights (California’s Shine the Light law)
Under California Civil Code Section 1798 (California’s Shine the Light law), California residents with an established business relationship with us can request information once a year about sharing their Personal Data with third parties for the third parties’ direct marketing purposes.
If you’d like to request more information under the California Shine the Light law, and if you are a California resident, You can contact Us using the contact information provided below.
California Privacy Rights for Minor Users (California Business and Professions Code Section 22581)
California Business and Professions Code section 22581 allow California residents under the age of 18 who are registered users of online sites, services or applications to request and obtain removal of content or information they have publicly posted.
To request removal of such data, and if you are a California resident, You can contact Us using the contact information provided below, and include the email address associated with Your account.
Be aware that Your request does not guarantee complete or comprehensive removal of content or information posted online and that the law may not permit or require removal in certain circumstances.
HOW TO REVIEW AND UPDATE YOUR INFORMATION
You may e-mail us with changes to your information and contact preferences by contacting us at info@cooalliance.com.
SECURITY
We use a variety of standard protections to maintain the security of your online session. Although the Site has security measures in place to protect against the loss, misuse and alteration of Information under our control, we cannot guarantee that such security measures will be sufficient, will not be breached, and that your Information may not be disclosed or otherwise accessed in any unauthorized manner. Certain Information may be transmitted to you by electronic mail. Although it may be illegal to intercept or disclose these messages, these transmissions are 
not secured.
 
 
   CHILDREN’S PRIVACY PROTECTION
 
 
   The Site does not target children or provide products or services for use by children. We do not knowingly collect Information from persons under 13 years of age. If you are under 13 years of age, you may review the Site only with involvement of a parent or guardian, and you may not use any portion of the Site that would require collection of personal information from you.
 
 
   LINKED INTERNET WEB SITES
 
 
   The Site may provide hypertext links to other web sites that may contain privacy provisions that are different from those provided herein. We are not responsible for the collection, use or disclosure of information collected through those web sites, and we expressly disclaim any and all liability related to such collection, use or disclosure. You are encouraged to read the privacy policies of web sites reached through the use of links from the Site.
 
 
   MODIFICATION
 
 
   As we grow and new features are added, or legal requirements change, this privacy policy may be modified. Any changes to the Site’s privacy policy will be posted on the Site. All information submitted through the Site is subject to this privacy policy, as amended. This privacy policy was last updated in September of 2020.
If you do not agree with the terms of this privacy policy please do not provide any information to the Website or use any of the services or products offered or provided on any of the websites referred to in this privacy policy.
The information collection, use, and dissemination practices of the Website:
This policy applies to the Website’s collection, use, storage and disclosure of information by the Website on its (a) websites, including all its divisions, subsidiaries and related companies (collectively, “the Websites”), (b) on various third party websites, and (c) to the Website’s other information collection, including the purchase of customer lists from third parties. The Website is not responsible for the information collection or privacy practices of third web sites or applications. We will collect non customer and customer information for future re-marketing services. By participating, you consent to receive text messages. You also agree to receive emails sent by an autoresponder service. You will be able to opt out of these services as well by simply unsubscribing via email, or replying STOP to text messages.
Consent to any of these methods is not a condition of purchase.
 
 
   HOW TO CONTACT US
 
 
   If you have any questions or complaints about our Site, our Privacy Policy, or the Information we collect, please contact us at info@cameronherold.com
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         Meetings Suck: Turning One Of The Most Loathed Elements Of Business Into One Of The Most Valuable
 
 
 
 
 
              order now on    
 
 
 
 
        order in bulk   
 
 
 
 
 
  
 
 
        We all know that meetings suck, right?
 You hear it all the time. It’s the one thing that almost everyone in business can agree on.
 Except it’s not actually true… 
 Meetings don’t suck.
 We just suck at running meetings.   
 When done right, meetings not only work, they make people and companies better.
 In Meetings Suck, world renowned business expert and growth guru Cameron Herold teaches you how to use focused, time effective meetings to help you and your company soar.
 This book shows you immediately actionable, step-by-step systems that ensure that you and everyone in your organization improves your meetings, right away.
 In the process, you’ll turn meetings that suck into meetings that work. 
 In life, we always hear about people who’ve made huge decisions from their gut – without data.Today, I want you to make a decision, not only from your gut, but also from some data.  A decision that is only $12 per employee but will be priceless for your business.
 Right now, your gut is telling you something is wrong with your company’s meetings.  You KNOW everyone complains about meetings.
 People HATE going to them, they HATE running them, and they really have NO idea which meetings are truly necessary but they hold meetings simply because they think that is what they SHOULD do.
 Even some of the smartest CEOs in the world complain about meetings – Elon Musk publicly told employees at Tesla & SpaceX to walk out of meetings if they weren’t being run properly.
 I sent Elon a message saying that wasn’t going to fix anything – the key is to fix the root of the problem – NOT continue to ignore why meetings suck.
 A Meeting is – Any phone call, video call or occasion where 2 or more people meet to discuss or work-through office topics.
 Most employees on average spend 1-2 hours per day in meetings.
 And likely, none of those employees – front-line staff or leaders – have had any training on how to attend meetings or participate in them, LET ALONE How to RUN THEM.
 Consider this…
 If the Average employee spends just 1 Hour per day in meetings – that’s 1/8th of their time.
 If the Average employee earns $50,000 per year.
 And they’re spending 1/8th of their time in meetings, that means you’re paying $6,250 dollars per year for just ONE employee to attend meetings.
 The reality is, employees spend 1/8th of their time – and 1/8th of your company’s payroll – doing something they have literally NO idea how to do.
 The Reality is…
 95% of employees are booking & leading meetings – and they have NEVER been trained on how to run them.
 95% of employees have had NO training on how to show up and participate in the meetings they attend daily.
 And 95% of employees and companies have no idea what meetings are even necessary to hold.
 Meetings CAN be hugely effective – IF you know how to run them
 Meetings don’t SUCK, we just SUCK at running meetings. 
 Investing $15 per employee – to help ensure the $50,000 a year you spend on them is an obvious and easy choice.
 This could be the most impactful $15 you’ll ever spend and will save the company’s money, time and resources instantly.
 Buying a copy of Meetings Suck for 100% of your employees and having them read it this month will have a huge impact on your company’s success.
 
 
 
 
 
  
             


 
 
 
 
 
  
 
         Free PR: How To Get Chased By The Press Without Hiring A PR Firm
 
 
 
 
 
              order now on   
 
 
 
 
        order in bulk   
 
 
 
 
 
  
 
 
        Public relations has always been an essential part of doing business which is probably why you’re shelling out big money to an outside PR firm. But the truth is that you don’t need them. You already have all the necessary tools in-house to do as good a job as the so-called experts. 
 Cameron Herold and Adrian Salamunovic have taught thousands of company execs how to exploit free media coverage and ditch these expensive, often ineffective outsiders. 
 Cameron & Adrian have also built in-house PR teams, spent decades learning how to generate Free PR and how to leverage public relations to complement their sales and marketing strategy. 
 In Free PR, you’ll learn how the media world operates while you gain invaluable insider knowledge and actionable advice on how to: 
 	Build your own in-house PR team
	Provide effective interviews
	Score great media coverage for free with just a few easy steps 

 Landing public relations coverage for yourself and your company is a powerful tool to help elevate your personal brand. PR is easier to generate than marketing, PR is easier to leverage than marketing and PR is more cost effective than marketing. In other words, Public Relations is more critical than ever in growing your brand and your business. 
 You’ve got more passion, commitment, a larger stake, and a deeper understanding of your business than any outside PR firm could ever have. So stop wasting money and take the reins yourself.  Learn the secrets to landing TONS of Free PR for your company.
 What they’re saying:
 “I think PR is the core for promoting any business. Public relations acquires customers! That’s what’s cool about this book.”
 – Kevin O’Leary,  Shark on ABC’s Shark Tank
 “The ultimate guidebook for those looking to get press, grow their brand, and get in front of the masses. Free PR is the roadmap you’ve been looking for.”
 – Peter Shankman, Founder, Help a Reporter Out (HARO)
 “Adrian and Cameron will show you the secrets of getting massive exposure for your business. This book is packed with actionable insights from two guys that actually know how to to do it.”
 – Dan Martell,  Serial Entrepreneur & Investor (Intercom.io, Unbounce)
 “I told Cameron to write the book on generating free PR. I’m excited to see that he’s finally sharing his secrets with the world. This is a must read for any entrepreneurial company and marketing team.”
 – Verne Harnish, Founder of Entrepreneurs’ Organization (EO) and author of Scaling Up (Rockefeller Habits 2.0)
 
 
 
 
 
  
             


 
 
 
 
 
  
 
         Vivid Vision: A Remarkable Tool For Aligning Your Business Around a Shared Vision of the Future 
 
 
 
 
 
              order now on   
 
 
 
 
        order in bulk   
 
 
 
 
 
  
 
 
        Many corporations have slick, flashy mission statements that ultimately do little to motivate employees and less to impress customers, investors, and partners. 
 But there is a way to share your excitement for the future of your company in a clear, compelling, and powerful way and entrepreneur and business growth expert Cameron Herold can show you how. 
 Vivid Vision is a revolutionary tool that will help owners, CEOs, and senior managers create inspirational, detailed, and actionable three-year mission statements for their companies. In this easy-to-follow guide, Herold walks organization leaders through the simple steps to creating their own Vivid Vision, from brainstorming to sharing the ideas to using the document to drive progress in the years to come. 
 By focusing on mapping out how you see your company looking and feeling in every category of business, without getting bogged down by data and numbers or how it will happen, Vivid Vision creates a holistic road map to success that will get all of your teammates passionate about the big picture. 
 Your company is your dream, one that you want to share with your staff, clients, and stakeholders. Vivid Vision is the tool you need to make that dream a reality.
 
 
 
 
 
  
             


 
 
 
 
 
  
 
         The Miracle Morning for
 Entrepreneurs: Elevate Your SELF to 
Elevate Your BUSINESS
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        order in bulk   
 
 
 
 
 
  
 
 
        READY FOR EXPLOSIVE GROWTH AS AN ENTREPRENEUR AND ACCELERATED SUCCESS IN THE REST OF YOUR LIFE?
 
 
   A step-by-step guide to enjoying the roller-coaster ride of growth — while getting the most out of life as an entrepreneur. A growth-focused approach: The book is divided into three sections, which cover planning for fast growth, building a company for fast growth, and leading for fast growth. Each topic the author covers — from creating a vision for the company’s future to learning how to generate free PR for a developing company — is squarely focused on the end goal: doubling the size of the entrepreneur’s company in three years or less. A down-to-earth action plan: Herold’s experienced-based advice never gets bogged down in generalities or theory. Instead, he offers a wealth of practical tips, including: How to design meetings for maximum efficiency; How to hire top-quality talent; How to grow in particularly tough markets; How to put together a board of advisors — even for a smaller company; How even the busy entrepreneur can achieve a work/life balance.
 
 
   READY FOR EXPLOSIVE GROWTH AS AN ENTREPRENEUR AND ACCELERATED SUCCESS IN THE REST OF YOUR LIFE?
 
 
   Hal Elrod’sThe Miracle Morning has helped redefine the mornings and the lives of millions of readers since 2012. Since then, careers have been launched, goals have been met, and dreams have been realized, all through the power of the Miracle Morning’s six Life S.A.V.E.R.S.
 
 
   THESE SIX DAILY PRACTICES WILL FUEL YOUR EFFORTS TO CREATE AND SUSTAIN POSITIVE CHANGE IN YOUR LIFE.
 
 
   Now The Miracle Morning for Entrepreneurs brings you these principles in a whole new light—alongside the Entrepreneurial Elevation Principles and the Entrepreneur’s Elevation Skills. These are essential skills that you need to create a successful business and personal life. Cameron Herold— Bestselling Author and a widely-respected expert on entrepreneurial mindset—brings his wisdom and insight to you using Hal Elrod’s powerful Miracle Morning framework.
 
 
    DEVELOP A VISION FOR YOUR BUSINESS, AND BECOME THE INFLUENTIAL AND INSPIRING LEADER YOU WERE ALWAYS MEANT TO BE.
 
 
   The principles and skills you’ll find in this book will help you to channel your passion and achieve balance in a remarkable new way. – Learn why mornings matter more than you think – Learn how to master your own self-leadership and accelerate your personal development – Learn how to manage your energy—physical, mental, and emotional – Learn how to implement Hal Elrod’s invaluable Life S.A.V.E.R.S. in your daily routine – And much more… You’re already an entrepreneur. Now discover how to take your success to the next level by first taking yourself to the next level. The Miracle Morning for Entrepreneurs is your roadmap to masterfully building an empire with a powerful vision, utilizing your areas of personal genius, with the right team at your side.
 
 
   Start giving your business and your life the very best opportunities for success, right now.
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        A step-by-step guide to enjoying the roller-coaster ride of growth — while getting the most out of life as an entrepreneur. A growth-focused approach: The book is divided into three sections, which cover planning for fast growth, building a company for fast growth, and leading for fast growth. Each topic the author covers — from creating a vision for the company’s future to learning how to generate free PR for a developing company — is squarely focused on the end goal: doubling the size of the entrepreneur’s company in three years or less. A down-to-earth action plan: Herold’s experienced-based advice never gets bogged down in generalities or theory. Instead, he offers a wealth of practical tips, including: How to design meetings for maximum efficiency; How to hire top-quality talent; How to grow in particularly tough markets; How to put together a board of advisors — even for a smaller company; How even the busy entrepreneur can achieve a work/life balance.
 
 
 
 
 
  
                                             